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This paper studies on the non-visua l trademarks. Judging from the  
historical revolut ion, the trademarks become more diversified with the  
development of science and economy. Faced with the non-visua l trademarks, a 
new form of trademarks, a rigorous and strategic reform is needed to protect our 
interests while learning advanced experiences from the world. The Trademark 
Law of China is the third amendment to better adapt to the development of 
economic and social changes. In the process of the amendment, the legality of 
non-visua l trademarks, such as the sound trademarks and the smell trademarks, 
attracts public attention. In such a legal background, this paper will analyze the  
non-visua l trademarks from a theoretical perspective hoping to play an active 
role in the improvement of the Trademark Law of China.    
This paper is divided into four chapters, in addition to the introduction and 
the conclusion.  
As the overview of the non-visual trademarks, Chapter One describes the 
concept and characteristics of the non-visua l trademarks, and demonstrates its 
necessary legal protection.  
Chapter Two analyzes the possibility of the registration of the non-visua l 
trademarks. It outlines the significance, the second meaning and the 
non-functiona lity to analyze the substantial conditions of the non-visua l 
trademarks registration. It then illustrates the feasibility of the non-visua l 
trademarks review standards. 
Chapter Three mainly discusses the legis lation and practice of the 
non-visua l trademarks in America, Australia, EU countries, Taiwan and Hong 
Kong.  
Chapter Four focuses on the non-visual trademarks protection standpoint, 
















has greatly a ffected our current trademarks system. It then proposes de tailed 
measures in response to the non-visua l trademarks protection. These measures 
include active ly participating in the internat ional discuss ion; build ing the 
protection system and improving our environment o f trademark registration;  
encouraging domestic enterprises for the development and utilizat ion of the  
non-visua l trademarks. 
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引  言 
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2006 年 3 月 28 日，世界知识产权组织的会员于新加坡会议上通过新的
商标法条约。这项规范商标注册与授权的条约被称为《商标法的新加坡条

















































第一章  非形象商标概述 

























                                                 
①丁丽瑛.知识产权法[M].厦门:厦门大学出版社,2007.308. 
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